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Disclaimer

This meeting may contain forward-looking statements with respect to the
financial condition, results of operations and business of the company.
These forward-looking statements represent the company’s expectations
or beliefs concerning future events and involve known and unknown risks
and uncertainty that could cause actual results, performance or events to
differ materially from those expressed. Certain statements, such as those
that include the words “potential”, “estimated”, and similar expressions
or variations on such expressions may be considered “forward-looking
statements”. Financial numbers in this report may include preliminary
unaudited numbers or management accounts.
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KMC Group

集團簡介



Brand Value

KMC Group

USD 83 Million

Awards RevenueMarket 
Capitalization

Carbon 
Footprint

NT 11.4 Billion
(As of Dec. 31, 2025)

First Chain 
Manufacturer

To Obtain

18 iF Awards &
5 Red Dot Awards

FY25 
Consolidated 

Revenue
NT 4.68 Billion



KMC Group
the world's largest chain manufacturer

7 return trips

Total production quantity by 
distance since 1977



Motorcycle
Chain & Gears

Bicycle
Chain

Current Products 
and Services

Automobile
Timing
System

Garage
Door

Opener



Global  Distr ibution

x2

x2

x2

x2

x2



KMC Chain

KMC Chaîne

KMC チェーン

KMC Keten

KMC цепь

KMC Catena

KMC Cadena

KMC Cadeia 

KMC kedja 

KMC 사슬

KMC Kette 

KMC Chuỗi

桂盟鏈條/桂盟链条

KMC Chain
KMC Cadeia 

KMC Chain

KMC Cadena

KMC Chain

KMC Cadeia 

©  KMC All rights reserved

KMC Reaches Over 150 Countries in 13 Languages



製造商
OEM

經銷商
Distributor

BC OEM BC AM MT OEM MT AM

Bicycle Maker
System Maker

Tier 1

獨立車店
Independent

Dealer

Tier 2

KMC Europe
KMC America

Tier 2

Motorcycle
Maker

Direct

Indirect

KMC Vietnam
KMC Indonesia

ATS AM GDO

Automobile
Maker

Garage 
Door
Maker

ATS OEM

Tier 1

©  KMC All rights reserved

KMC Group Sales System
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Pursuit of Excellence

持續追求卓越的桂盟



AWARDS
18 iF Awards in 13 consecutive years

5 Red Dot Awards in 3 years



Champion Story



Sponsor KMC Ridley 
Mountainbike
Racing Team

KMC is the first component supplier in Taiwan who title sponsored UCI Team.



03
P

A
R

T

Environment, Social, Governance

ESG



CREATING
a better world

Green Label

Green Cycle

Green 
Facilities

Green
Production

Green Packaging

The Green Promise



Sharing Is  The Key To Corporate Sustainabi l i ty

Kids 小騎士總動員 Let’s ride 樂騎綠動

National Team

國手協育

Dr. Chain

單車知識推行

Charity 慈善公益
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Financial Results

財務資訊



產品別業務比重(Contribution by BU)

©  KMC All rights reserved

Bike Chain
70.6%

Motorcycle
6.4%

ATS
14.6%

GDO
7.6%

Others
0.8%

FY24

Bike Chain
72.5%

Motorcycle
4.6%

ATS
13.4%

GDO
8.2%

Others
1.2%

FY25



+
-

Favorable Unfavorable

ASP

Product
Mix

Material

FX Issue

Gross Margin
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毛利率影響因子 ( Important Factors of  Gross Margin )



FY24
Gross Margin

41.8%
Product Mix

(Bike AM Increase)

44.2%+2.4%

©  KMC All rights reserved

毛利率變動情形 (Change in Gross Margin)

FY25
Gross Margin
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自行車鏈條事業部近期營運說明(Key Operating Update For Bike Chain)
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其他重要財務資訊(Other Financial  Result)



股利政策(Dividend Pol icy)

Q1盈餘
(Q1 Earnings)

Q2盈餘
(Q2 Earnings)

Q3盈餘
(Q3 Earnings)

Q4盈餘
(Q4 Earnings)

除息月份 Ex-dividend Date 9月 (Sep.) 12月(Dec.) 3月(Mar.) 6月(Jun.)

發放月份 Payment Date 10月(Oct.) 1月(Jan.) 4月(Apr.) 7月(Jul.)

©  KMC All rights reserved

6.22 7.14 
8.69 7.52 8.00 

12.02 

15.94 15.26 

5.89 
7.27 7.66 

40%

46%

52%

60%

56%

60%

56%
59% 60% 60% 60%

30%

35%

40%

45%

50%

55%

60%

65%

0.00

4.00

8.00

12.00

16.00

FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 FY25

EPS Pay out ratio

註：2025年第一季度的股利發放，是以淨利扣除拆遷補償款後的60%作為發放基準。
Note: The dividend distribution for the first quarter of 2025 will be based on 60% of the net profit after deducting the relocation compensation.

(註)



簡要合併資產負債表 (Consol idated Balance Sheet )

©  KMC All rights reserved
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簡要合併損益表 (Consol idated Income Statement)



MAYA
Consolidated

收購美亞

ATS & GDO
Consolidated

收購
ATS & GDO

KMC
Suzhou

Consolidated

收購
蘇州桂盟

KMC
Shenzhen

Consolidated

收購
深圳桂盟

KMC
Tianjin

Consolidated

收購
天津桂盟

KMC-EU
KMC-US
KMC-ID

Consolidated

收購
歐美印桂盟

KMC-TW
KMC-VN

Consolidated

收購台灣
&越南桂盟

Backdoor-
listing

經營層
改組

Unit: NT million dollar

歷年營收及毛利率 (Annual  Net  Sales  & GP Margin)

173 

1,353 
2,092 

2,780 
3,374 

4,013 

5,051 5,057 5,240 

6,130 

7,751 
7,116 

4,730 4,960 4,678 

12.9%

28.4%
30.8%

34.1%

38.5%

44.7%
42.0% 42.3% 40.9%

46.0% 46.3% 47.8%

38.9%
41.8%

44.2%

0.0%
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FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 FY25



43.2%

39.7%

42.5%

44.1%

41.6%

43.0%
41.5%

37.7%

41.8%

50.1%

46.3%

45.1%

47.4%

45.5%

47.2%

45.3%

46.6%

48.7%
48.5%

47.1%

42.0%

39.3%

36.0%
37.8%

37.1%

40.7%

47.8%

40.4%

43.0%
44.0%

45.3%
44.5%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

50.0%

0

500

1,000

1,500

2,000

2,500

1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25

BC MT ATS GDO Consolidated GP Margin

事業部季度營收及毛利 (BU Per formance & GP Margin)
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Industry Overview

產業概況









Component suppliers with global operational capabilities (e.g., Shimano) are less affected; 
single-production-base OEMs face severe challenges









China Export Segment
China Export Segment





Core Phenomenon: US bicycle brands lack domestic manufacturing capability, highly 
dependent on multinational supply chains.

US End Market

(No domestic 
manufacturing 

capability)

Three Major Sources: Current import and OEM capacity are entirely bound to the Asian 
manufacturing system of Mainland China, Vietnam, and Taiwan.

US Market Structural Reality: Pure Sales End & Asian OEM 



Policy Switch: The Potential Impact of Tariff Adjustments on Orders

 Potential Beneficiaries: Suppliers with Taiwan production capacity.

 Timing: FY26 due to tariff issues, brands may require production location adjustments.

 Tariff Threshold

15% is the key tipping point.

 Production Shift: 

China/Vietnam assembly has a

chance to shift back to Taiwan.







桂盟國際股份有限公司
KMC (Kuei Meng) International Inc.

Contact information: Spokesperson Chen, Yung-Jen
ir@kmc-international.com

IR Report information：
http://www.kmc-international.com

KMC Official YouTube Channel:
https://www.youtube.com/@kmcgroup-t5b


